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Sanoma News 2010

 Media market showing a substantial upward trend

Traditional media is recovering

Online media showing high growth ’T”'"

New market share acquired on many fronts

Streamlining of og_e_rations and falling paper prices are
Improving profitability

A significant improvement in the results for 2010
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Media market showing a strong upward trend
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Market share development 1-10/2010

22%

20%

18 %

16 %

14 %

12%

10 %

Market share

8%
6 %
4%
2%

0%

Only Sanoma News includes online spend;,%ther media
groups’ online spend is included in other online media.
This is due to TNS' reporting practice.

‘I Market share ¢ Change % units (y/y) ‘
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15%

1,0%

0,5%

Change % units

0,0 %

-0,5%

-1,0 %

Source: TNS Gallup
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Oikotie TyoOpaikat (Jobs) became market leader in 2010/Q3

Sales: Oikotie Tydpaikat vs. Monster
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atdonsterfi = Ojlotie fiTyopaikat e Oikotie TyOpaikat vs. Monster %

* QOikotie TyGpaikat was, for the first time, the market leader in online job services in
terms of sales

Source: Alma Media's result reports. Monster's figures are reported net sales,
Oikotie Tydpaikat's sales do not include accruals.
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We are standing firmly on both legs

Example: growth in job advertisements

0.970
(growth for October)

J. 7 U
(growth for October)

+23.6% +92.9%

(growth for January—October) (growth for January—October)

Helsingin Sanomat Oikotie

YOY growth of the abovementioned products, 1-10/2010. Note that the figures are from sales ledgers.
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llta-Sanomat increasing its market share

= Cumulative market share 58.0% (57.3%)
= Weekend circulation +2.5%
» Tabloid market down by 3.3%
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Some megatrends
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Some megatrends

Fragmentation

New terminal devices

Media consumption shifting to digital media, 1-to-1
International operators entering the Finnish market

Need for inspiring, high-quality content not disappearing




Megatrend: media fragmentation
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Suomen laajin tv-ohjelmaopas - peruskanavat, maksu-tv-kanavat ja kanavapaketit - Windows Internet Explorer
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Megatrend: mass media vs. one-to-one
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Windows Internet Explorer
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SANOMA UNIIKKI

Sanoma Uniikki on nopeaa, monipuolisesti
kohdistettavaa, kustannustehokasta ja tark:
mitattavaa sahki suoramarkkinointia

sahkopostin ja mobiilin vélityl

KULLANARVOINE

American Express

- Huomioarvo 64%
- Viestiin tutustuminen 35%

Lisédd case American
expressistd

Valitut Palat

- Avatut viestit: 8 769 kpl
- Kiikit: 3 224

Lisédd case Valitut
Paloista

Docendo

Kiinnostusalueena urheilu,
likunta ja terveys
- Kévijgmadrd + 30%

Liséd case Docendosta

[

Huuto.net

- Avausprosentti: 21,8 %
- Avattujen viestien
klikkiprosentti: 70,1 %

Lisdd case Huudosta

Tehokas ja nopea!

Huomioanvosija viestin teho
pysyvat hyvalls tasolla, koska
rekisterimme ovat hyvassa
kunnossaja niiden kayttatineytta
rajoitetaan

Kampanjasi ovat tarkasti
mitaftavissa, saat selkeét ja kattavat
raportit, jotka mahdollistavat ROI-
laskelmat

Mainostaja.

Laajat rekisterit!

Tavoita kauttamme 700.000
markkinointiluvan antanutta
kuluttajaa ja pa&tajaa Suomen
tunnetuimpien verkkobrandien
avulla.

Viestisi lahetetddn sen brandin
nimissa, johon kuluttaja on
rekisterditynyt ja antanut
lahestymiskuvan.

Tavoita tarkasti!

Kohdista viestisi demografia-
tietojen, kiinnostusalueiden, tai
asuinalueiden mukaan

Tigtoja voi rikastaa ulkopuolisista
Iahteista (vaestdtieto, ajoneuvotieto,
ostokayttaytyminen)
mahdollisimman tarkan
kohderyhman tavoittamiseksi

Hyddynna Suomen parhaiden verkkobrandien asiakaskontakieja, jotka koostuvat Sanoman verkkopalveluista

Sanoma Uniikki on digitaalisen suoramarkkinoinnin ratkaisu, jonka avulla tavoitat ihmiset, jotka haluavat tietoa

kampanjastasi, tu

 tarjoamastasi edusta, kilpailustasi tai brandistasi.

Laadukkaatja ajantasaiset asiakasrekisterit ovat nyt halutessasi kaytiss asi, Ota vain yhteytta myyntimme!
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Megatrend: international operators

entering the Finnish market
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Megatrend: new terminal devices
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Key features:

* penetration ?

* media position
 importance of content!
e commercialization?

e value chain?
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The core of our strategy
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This Is great News
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The core of our strategy

Winning a larger share of the media market
Being a leading online provider in Finland
Increasing overall audience reach
Commercializing new distribution channels

Using a multi-channel operating model
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Strategic thinking at Sanoma News
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“Classic” medla

Supplements and

product extension Brands Internet
Content
What's new? Customer What else?

Relationships

Competencies

Tablet Mobile devices
devices
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Helsingin Sanomat's multi-channelled news desk
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Visitor traffic i1s the basis for commercialization

 Sanoma News is
Finland's leading online
news media company.

Kaikki keinot kaynoon
vilustumista

ﬂd-'o."m;:::::mm .. fl < Our share of visitor

e Yo e traffic to Finland's Top
T P 25 sites is

Némé sala-asukkaat putosivat

g approximately 25%

Perjantaina varsinaiseen BB-taloon
menneistd sala-asukkaista kolme..

Laura Lepistd loukkaantui
harjoituksissa
s~ 0 Taitoluistelija Laura Lepistd on
i .- et

e and 28% of all display
advertising
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Leading online provider in Finland

24

Visitors / wk Page views / wk
1 litalehti 2 037 525 70 823 003 O ur s h are ()f
2 llta-Sanomat 1 768 096 40 282 822 c -
3 MTV3 1688 431 53 454 516 online dISplay
4 Helsingin Sanomat 1281910 23 509 201 . . .
5 Yie 1177 439 27 788 750 adverUSlng 1S
6 Suomi24.fi 1153 159 27 065 053 ~280 |
7 Windows Live (pl. Messenger) 1 080 044 9949 168 .
8 MSN.fi 1 068 506 12 424 896 /A)?
9 Taloussanomat 606 439 4 202 581
10 NettiX 523 100 33 468 537
11 Kauppalehti.fi 535 250 11 242 548
12 Eniro.fi 566 284 4 785 063
13 Telkku.com 560 510 16 908 621
14 Windows Live Messenger 574 807 9 084 892
15 Plaza 545 280 6 671 973
16 Bing.com 526 859 3816 572
17 Huuto.net 473 416 36 704 735
18 Oikotie.fi 395 659 8419 763
19 Sub.fi 435 317 8 963 407
20 Fonecta.fi 368 412 1887 270
21 Etuovi.com 350 293 13 958 567
22 Elisa 333082 5042 415
23 Kaksplus 340 022 2350414
24 |RC-Galleria - 28 364 572
25 Nelonen 300 109 1852 875

14/12/2010

Source: TNS Metrix 45/2010
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We are standing firmly on both legs

2

“Classic” hedia 386.0  43.6

i S S | TALOUS:
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Sanoma News' 2010FY sales forecast 10/2010, LK and Esmerk eliminated
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http://www.taloussanomat.fi/etusivu/

Extensive product portfolio

* Sanoma
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Overall audience reach record high, business activities in various phases of
development

26

Sanoma News' products reach*

72% of people living in Finland
93% of people living in Uusimaa
 85% of 20 to 29-year-olds

Thanks to the Internet, our overall audience reach
Is highest amongst 20 to 29-year-olds.

The audience reach of our subscription
newspapers and single-copy magazines is highest
amongst 50 to 59-year-olds.**

* Source: TNS Atlas 1-12/2009. The survey does not include all Sanoma News'

products.

** Sanoma News' subscription newspapers reach 40% and single-copy
magazines 25% of all Finns aged 50-59.
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http://sanomanet.sanoma.fi/Link.aspx?d=8461&f=147
http://www.taloussanomat.fi/etusivu/

Ready for the brave new world of terminal §3Sanoma
devices!
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Launch on 3 December 2010
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“Red Carpet” strategy

From free ...to one-off ...to ...and package
content... payments... subscriptions subscriptions.
HSs A B "1 ﬂi =

Helsingin Sanomat's more than 110,000 package subscribers make an
excellent starting point



The Internet in 1949 a la Helsingin Sanomat
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