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10,300

3300 » Total advertising market in 2005 was around US$

1100
6,000 » Russian AD market is number 6 in Europe and
L numhber 12 in the world.
3910
2,800 » The industry has recovered from the ‘98 crisis and
IS growing very fast.
» Growth is expected to continue in the next years,

but is already slowing down a bit.

USS, million

2003 2004 2005 2006" 20071 2008" 2009 2010°

advertising spending (min USS) 2003 2004 2005 2006 2007 2008 2009

Magazines 390 410 980 105 809 915 980

% of growth 343% 234% 216% 14.2% 13.7% 11%

advertising spending (min US$) 2003 2004 2005 2006 2007 2008 2009

Newspapers 195 250 290 345 370 399 420

% of growth 282% 16.0% 19.0% 12%  6.8% 6.3%
" forecast
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IM PORTFOLIO Independent ' : Medm

PREVENTION
SADOVAYA ZHIZN UKRAINE
MEN'S HEALTH
HERMITAGE KAZAKHSTAN
MEN’S HEALTH NATIONAL
VEDOMOSTI NOVOSIBIRSK UKRAINE GEOGRAPHIC
CUSTOM PUBLISHING
VKUSNO | POLEZNO VEDOMOST! | THE INTERNATIONAL
COSMOPOLITAN HERALD TRIBUNE
FHM ROSTOV-ON-DON
KAZAKHSTAN MEN'S HEALTH
TOP SANTE ,
COSMOPOLITAN MiNi | MEN'S HEALTH MINI UKRAINE (MINI)
MAGIA COSMO ESQUIRE
YES! YES! ZVEOZDY NEWS AT NEW RIGA
MEN'S HEALTH ESQUIRE
ALPINA BUSINESS BOOKS KAZAKHSTAN COSMO(';%QQI'X
THE ST. PETERSBURG TIMES VEDOMOSTI SMOPOLITAN BEAUTY OGA JOURNAL
HARPER'S BAZAAR ST. PETERSBURG SMARTMONEY
SEASONS MILLIONAIRE FAIR
THE MOSCOW TIMES | KAK POTRATIT GLORIA

»»»»»»»»»»»»m

COSMOPO'-'TA VEDOMOST' NA RUBLEVKE ROBB REPORT
COSMOPOLITAN UKRA NE | cOSMOPOLITAN URAL COSMOPOLITAN SIBIR

DOMASHNY OCHAG COSMOPOLITAN ST.PETERSBURG | HARVARD BUSINESS REVIEW RUSSIA
AGROBUSINESS RUSSIA PROFILE

POPULAR MECHANICS HARPER’S BAZAAR KAZAKHSTAN

VEDOMOSTI NIZHNY NOVGOROD COSMOPOLITAN SHOPPING

VEDOMOSTI SAMARA VEDOMOSTI YEKATERINBURG




IM PORTFOLIO
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Special projects
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IM POSITIONS
ON THE MEDIA MARKET




Readership, Russia AD revenues, $
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10.5%

Others
41.8%

7 IIIIIW Gruner & lanr Burda

2.8% 3.8% 5.3%
Independent Burda Conde Nast Tdney HFS Gruner &
Media Jahr
2006 2006 (Jan-July)

- Source: TNS Gallup Media, NRS-Russia (16+), March-July '06;

TNS Gallup AdFact, 2006 Uanuary-July)



=
| i
B T )

IM KEY SEGMENTS

Independent - Media




e P
AXKWHCDI

ARG PITTEY

TEWA HONERR:
AHTITUA

KAFTPA BECENLCC
BPITAHUER. B MDCHEE
=

Independent . - Media

E"-rrl—.ﬁ

» IMremains the ahsolute leader in the
women's glossies’ section of the
Russian market.

» IM's portiolio covers all the possihle
interests of contemporary active
women.



Independent . - Media

E"-rrl—.ﬁ

3674.6

AXKMHCbI

s awaye syt

2116.9
_ 19324

6814 629.2 5973

TEMANOMERR: e
AHTITUA

$ S S SFSHS &
S & ¢SS ¢ & g
& & & & & ¢
*‘ @& %Q
AD revenues, $
Ona Others Cosmopolitan
Mini  0.8% 18.6% 19.8% Harper's Bazaar
1.5%\ / 5.5%
Samaya
15% % /nomasnnv Ochag
N ; 49%
Marie Clai
a"z'.’s%a“" \{ |'ﬁcnsmo1 S‘;I;:nninu
KaTavalInieTy ; Magiya Cosmo
6.8% Glamour Vogue Elle |/ Cosmo Beauty 10%
10.7% 10.8% 13.7% 0.6%

Source: TNS Gallup Media, NRS-Russia (16+), March-July '06;

TNS Gallup AdFact, 2006 (anuary-July), incl. supplements
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» The continuing search for new
concepts and ideas is the keystone of
IM's success in the men's titles’
Sector.

» Now IM men’s portfolio is the widest
on the market and includes 4 titles for
different audience.
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Maxim Men's Playhoy XL GO Esquire
Health
AD revenues, $
KAL “;";;Zs Men's Health
212
Playhoy 30%X K

108% .
G0 | |/ " Robh Report
14.1% 10.7%

: Esquire
Maxim
11.8% FHM 10.6%
6.1%
Source: TNS Gallup Media, NRS-Russia (16+), March-July '06;

TNS Gallup AdFact, 2006 Uanuary-July), incl. supplements
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» IM portfolio includes 2 youth titles,
with a stable rating and growing
circulation.

» They speak to teenagers in their
own language about all the
problems and interests important
to them.
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AD revenues, $
Jalouse®
Seventeen Yes!
13.8% AT

29.2%

Girl (Cool GirD)
8.8%

Yes!- zveozly

Oops! | o

11.0% Elle Girl

, - 18.6%
“Jalouse - closed in April ‘06

ource: TNS Gallup Media, NRS-Russia (16+), March-July '06;

TNS Gallup AdFact, 2006 Uanuary-July), incl. supplements
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The StPetersburg Times
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City Acts o | |0.1; r. Ge Tl'le MOSCW Ti[ms -

m ' —cmmvomuqmdgw@ » Newsnapers (husiness and local)
_“_ ----- == are another strong point of
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» Vedomosti, The Moscow Times and
The St. Petershurg Times with their
spotiess reputation in the
husiness community, set the
standards for quality journalism.
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Readershin, Moscow
The St-Petersburg Times
e o S
Cm Acts (0 rn ione rs(;(: The MOSCW Ti[ms

“==—"Creditors Vote to Liquidate Yukos
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Kommersant  lzvestiya Vedomosti  The Moscow  Business
Times"
“The Moscow Times — only Russian-language audience is measured

AD revenues, $

Others _
13.4% Vedomosti

Business 32.1%

3.9%
lvestia
9.3% /
The Moscow
Kommersant Times
31.5%
- 10.1%

ource: TNS Gallup Media, NRS-Russia (16+), March-July '06;

TNS Gallup AdFact, 2006 Uanuary-July), incl. supplements
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IM FUTURE PLANS
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Circulation- 350,000

| HOBLH MENCHI EXEHERETI W

Launch - October ‘06
Circulation-120,000

Launch - March ‘06
Circulation- 50,000

MEPBBIN MOAHbIM EXEHEAENBHWUK

Launch - February ‘07
Circulation- 80,000
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Test launch -
Oct-Nov ‘06

Launch - March ‘07
Circulation-100,000
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Launch - October ‘06
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THANK YOU FOR YOUR
ATTENTION!



