—

Survival §trateg|e*ﬂ' V Companles

Hans Edin = | \‘
17 September 2015 = 2 & -

f

getthe world




nelonenm dia

a Sanoma company

>BS

® 5V 9 [ adly ~vermy

Finland
Netneniancs 4 FTA channels and 5 Pay-TV

4 FTA channels :
: Video on Demand platform
Video on Demand platform . :
6 radio stations

INAEl=g 2R 29 i TV & Radio sales EUR 125 million
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Time Spent Watching TV Content is Growing

Linear distribution challenged by online
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New ways to watch TV TP ———
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FiInnish TV operations




Commercial Viewing Share Trends, 10—44 years
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Source: Finnpanel Oy, TV-mittaritutkimus, AdEdge.










Reach:
3.7 million Finns on
Nelonen (76 %)

Friday main broadcast
average viewers
1 000 000 (10+)

/) S ‘e O

Sunday and Tuesday ' A
reruns total average '
viewers 469 000 (10+) "‘:
L
Record viewers for ‘
Nelonen of
1 115 000 (10+) for the
Loiri episode

l e

2.3 million video starts
for full episodes

Over 9 million video
starts

30 400 tweets,
144 000 retweets




Ruutu network
reaches over
2.4 million Finns

every month

2014

2013

2012

2011

2010
2009

2008
2007
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Dutch TV operations
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Three Growth Opportunities in NL B Scgmented channels

" Main TV channels (SBS, RTL, NPO)

SBS
260
New TV VOD B
- 3) Build position in VOD market
- - §
\j\\ Segmented channels..
» 140 2) Build new segmented channel
4
¥ o |
= Main channels
% 1) Increase viewing share
=
)
£
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Time .
"Watch s Watch anything,
what's on” anytime,anywhere”
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SBS Viewing Share Trend ® 5V 9 [id

Viewing share (23.6%) in June

X highest since August 2011 s 2013 2014 ===2015

Jan Feb Mar “ ~ Apr W Jun Jul Aug Sep Oct Nov Dec

Prime-time share of viewing in target group 20-54
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SBS — Additional Growth from
Champions League in 2015

on recent match days vs. average

ﬂl'

fvﬂuf

AN

SBS6 average 1 6/201

getthe world



K3 Seeks K3
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= Extremely populs
has done comebacl

= New season started.
4 September

» First episode reache
1.1 million viewers
gathered 175.000
starts
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Video Becoming More Important




Sanoma Has Three Growth Opportunities in TV
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Time speﬁt/watching

"Watch
what’s on”

Time
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New ways to watch TV TP ———
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Thematic channels

Within main channels
by market share gains

"Anything,
anytime,
anywhere”
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S anoma

Thank you!



