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Q1 ï Mixed Performance in Challenging Environment 
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Q1 in brief 

ÁOrganic growth trend improving 

ÁMixed performance across businesses 

- Media BeNe ï stable development, underlying profitability flat 

- Media Finland ï operating performance not satisfactory 

- Learning ï solid, Q1 impacted by major changes in ordering pattern 

and investments to support digital growth 

 

 
Key figures Q1 2015,  EUR million 

Net sales 380.1 (438.3),  

organic growth -3.8% 

New media sales 126.2 (120.1),  

growth +5.1%  

EBIT excl. non-recurring 

items 

-19.9 (-4.0),  

-5.2% (-0.9%) of net sales 
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Advertising Market in Q1 ï Sluggish Start for the Year 
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Change* in % vs. prior year 

Total  

+2% 

Total  

-3% 

162 

18 

169 

62 

375 

22 

Netherlands 
Eur million 

Finland 
Eur million 

74 

16 

63 

12 

35 

*Gross figures in BE. FI and NL net figures. NL & BEL: Sanoma estimates, FIN: TNS Gallup, excl. online search. Total market in the countries includes also other smaller categories such as cinema 

and outdoor advertising. 

Belgium 



Sanoma Group - organic growth (%) 

(rolling 12 months) 
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Rolling 12 month growth improving  

Organic Growth Trend Picking Up 

Media BeNe 

ÁSBS net sales positive in weak market, 

driven by distribution sales 

ÁPress distribution business Aldipress won 

market share and achieved new clients 

Media Finland 

ÁNelonen continued on growth path 

supported by Pay-TV and Pay-VOD sales  

ÁHelsingin Sanomat B2C sales growth 

positive driven by digital 

 
Note: Divestments had major impact on reported net sales 
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Digital is Growing 
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New media sales grew by 5% in Q1 

Media BeNe & Media Finland 
Share of rolling 12 month net sales 

Learning 
Share of rolling 12 month net sales 

New 

media sales 

38% 

Digital, hybrid 

and services 

49% 
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Total reach 
Daily and evening newspapers 

338 000 

352 000 

371 000 

475 000 

740 000 

2 042 000 

2 194 000 

2 450 000 
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Iltalehti

Ilta-Sanomat

Media Finland ï Helsingin Sanomat 

Á Helsingin Sanomat reached 

historical landmark ï over 50% of 

subscribers pay for digital element 

Á Total reach above 2 million the 

first time in HS history ï by far the 

largest daily newspaper in Finland 

Á HSTV reached over 1 million 

weekly video starts 



Media Finland ï Nelonen Media 

ÁGood growth in Pay-VOD 

subscriptions 

ÁRuutu video starts +22% 

ÁRadio sales grew by double digits 
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Media BeNe ï Dutch Content Media 

Á Focus on top brands in the 

Netherlands is paying off 

Á Circulation sales have increased for 

many brands, however organic 

circulation sales development for the 

focus portfolio was -1% in Q1 

Á Advertising sales under pressure in 

weak market 

Á Integration of Belgian operations to 

Dutch business is underway 
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Circulation sales in Q1 2015 

vtwonen 

+51% 

Ouders van Nu 

+28% 
Kek Mama 

+25% 

LINDA 

+18% 


