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Agenda

* Media continents are moving

._I- i

- Media consumption is changing,
newspapers are facing
new challenges

* How is Sanoma responding
to the change?
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Media Continents Are Moving
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.. The Change is Driven by the Internet
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Is This How Media Should Be Perceived?
For Sure This Is Not the Future!
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Media Consumption Is Changing
Newspapers Are Facing New Challenges
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Multi-tasking Affects Media "Habits”

Muiti-tasking varies by age*
« Among 25-34's => 1.2 media
+ Among 18-24's -> 3.9 media

24 hours  hours spent with media (69.5%)
- 8 hours sleeping

= 16 waking hours

; neluding
multi-tasking (94%)

We have talked a lot

bhout changing media
consumption -
Simultaneous media

usage is affecting media

Source: Carat 2005

Reading and Internet Seem to Have the
Least Overlap

Figure 34: The Internet as a complementary medium (all Figure 35: The Intemet as & complementary medium (16 = 24
respondents) year olds)

‘When mainly using the Intemat

Soume A Madiascops (005] EL and Norway Cusation: When Sowrce: ELAA Medascope (P005) EU and Norway, Oussticn When
youshe sl watching TV, reacing 4 revapape. reading & magasine, y wakching TV. macin rwacing  magaz.
Fnteran 80 macbd, L the Indesnel ardech offes media do pou SOmelites rtering 10 A0, URing fe Interst, whch O media do pou scmeimes

\ me? fave

Sburce: Pew Research Center 2006, Online papers modestly boost newspaper
readership

I .
Simult Media U habits, but newspapers
imuitaneous viedia usage =
———— s 9 seem not to be most ewspapers Are Not Most at Risk
* Only 15% of respondents\ay at r I S k / Figure 27: "*Cost’ of Internet usage by activity (European survey)
they use the intemet exclusNe Watch TV 43%
of any other activity Talk on the phions 28%
e * The most common simultanous Read books 20
activities - especially in the Read magazines 26%
younger age group - are
watching TV. and listening to ons nehs;?algers -
music Outdoor activities 21%
Play spons or exercise 20%
Listen to music 19%
Listen to radio 19%
Spend time with friends and family 19%
Work 14%
Source: EIAA European Media Consumption Study 2Millward Brown, Q20: Which of the foliowing do you do
less often as a result of using the Intemet?
......... Doers 1633 Wowswy et oms 3135 _|
Source: Universal McCann 2006, The new digital divide Source: Credit Suisse 2006, Biggest change in media consumption since TV
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Rise of User-generated Content Is an

Opportunity for Sanoma

HS: | Of""ﬂ“h[

Hae kategoriasta
(] Ravintola (1263)
] Kahwila (9213
Paivakoti(743)
(& Yiikerho (740)
| Baari ja pubi (Ea17
| Koulu (5907

| Tereydenhuolto
(5a0)

&) Ulkoilualug (405)
F| Musen (375)
&) Liikuntapaikka (332)
5] Kirkko (247)
Juhlapaikka ¢201)
Kioski 1791
7 Kauppa (145)
] Palvelutalo (1413
| Teatteri (1291
& Asuntola (1173
@) kirjasto (114)
Apteekki113)
Huotisotala (110

Leivri o o1 0o

| punavuori

169 osumaa . 3 3 a6
@ Punavuoren Ahven s Fo

Punavuorenkaty 12, Punawuon, Helsinki
Hiljattain rermontaitu Funavuaren Ahven kuuluu
samaan ketiuun Janoisen Lohen, Yastaranna...

@ Punavuoren Apteekki Go Fo
Fredrikinkatu 23, Punavuari, Helsinki
@ Punavuoren G1 Qo

hammashoitola
Merimiehenkatu 12, Punavuori, Helsinki

@ Punavuoridesign G2 @o
FPunavuorenkatu 1, Punavuori, Helsinki
@ Soho Go P4

Ratakatu 9, Punawuori, Helsinki

Sedu Koskinen ryi vanhan Mocarnbaon tilalle
avaamansa Punavuaren Sohaon tammikuussa 2006
£

@ Akvarellisalonki
Undenmaankaty 24, Punavuar, Helsinki

Go Fo

d Tiedatkd hywan mestan? Lis44 oma mestasi kartalle

°

Uutisia alueelta: Punavuori

Mielenterveyden keskuslitolle infopiste Helsinkiin
Helsinki palauttarnassa ratiolinia 3T:n viliikenteen

_

e —

Every fourth European internet
user produces content for
blogs, web sites and

discussion forums (Jupiter, April
2006)

« User participation takes different

— Blogs, wikis, citizen journalism
— Virtual communities, networks

Traditional media can encourage and

support users to generate their own
content

— Online discussions and polls

At HS.fi Oma kaupunki users can participate by adding own listings

and ratings on different services and places in the city

\— C2C community directories and
marketplaces

— Participation via mobile

— User generated pictures and
videos

§% SsanomaWs0Y | sanoma
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Active Discussion Forums

at Sanoma’s Web Sites

HELSINGIN SANOMAT  Digilehti  Arkista Myt ©Omakaupunki  Radio Helsinki  Alyp2a  InEnglish  Mobiliuutiset  Mediatig

H Liihe,
A BLOGIT
Vot

Maanartaina 01.10.2007 \ahet

Mirnipaivat Raine, Rainer, Raino, Rauno Onnittele E-kortilla

Palaute | Uutisvinkki | Apua  Hae HS.fizstd

HE.fi aloitussivuksi

ILTA:SANOMAT
KESKUSTELU |
Maananitai 1.10.2007 Mistd Suomi tinain puhuu?

+ Etusivu Ilta-Sanomien nettikeskusteluissa on paivittéin satoja lukijoiden
kommentteja ajankohtaisista puheenaiheista.

IZ:n toimitus valitsee keskustelunaiheet lukijoiden ehdotulisista ja
tarkistaa etulkateen kaikki jullcaistavat kirjoitukset. Lue ohjeet sivun
oikeasta reunasta ja tule mukaan keskustelemaan!

Keskustelualueet
Arkizto 2000-2007

Etusivu
T Lukupir
> Heskusteiut Tanssiaiset
*» Blogit 1. lokakuuta 2007 Kirsi Piha
* Uutizsvinkki

> Lukijoiden kurvat Kirjailija Iréne MEamirovsky tuli minulle tutuksi kirjasta Ranskalainen sarja
> Palaute (suom. Anna-Maija Yiltanen). Ranskalainen sarja —kirjan tapahtumat ovat
[ sijpittuneet Ranskaan sodan aikana

Kotimaa

Politiikka Retromania
Kaupunki Tenori-On

Ulkomaat 1. lokakucts 2007 bikko Kuusto
Talous

kyse el nyt ole laulajan eksistenssistd, vaan vamahan uudesta
Sad soittopelista. Uutuudestaan nuolimatta laite kutittelee retroilijankin

Urheilu mielenkiintoz, onhan kyseesss ihan selkeast ariginaalia...

Kuluuri Big Brother talla viikolla
Vithde Big Brother Muumitalossa
Oma elama t3ll3 viikolla 30, syyskuuta 2007 Virpl Salmi ja Yile Simi

Oma kaupunki

Farbod: Jos B8-talo olisi Muumitalo (ja siis miten niin se ei ole), Farbod

Autot olisl Muuskamuikkunen: ihme hiihta)s, joka tulee jostain etelasta,. .

Batleailis

HS.fi DISCUSSIONS Number of unique
} visitors to HS.fi

Example of published messages discussion sites

per week .

increased + 82%
New messages 17 158 and to HS.fi blogs
New topics 1 495 +131% in

August 2007*

Mettikysely

Wanhat kyselyt

¥ Uitiset

F Saa

+ Urheilu

b Viihde

¥ Haiset

F TV-opas

F Talous

b Autot
prEE———

¥ Videot

¥ Kuvagalleriat

} Lukiian kuva

Lupasiko kokoomus liilkoja hoitajille vaalikampanjassa? [32]
Onko Tuomioja oikeassa ministerin aitivslomakiistassa? [&1]
Kotiruoka kunniaan kouluissal [72]
Kokoomus jyrdd Halosen [20z2]
Woiko ex-kumppanin kanssa olla kaveri? [&5]
Arto Paasilinna dykkardi Morjan suurldhetystissa [111]
Ministeri Lindénin adoptiokiireet [370]
Sairaanhoitajien lakko uhkaal [1z259]
Maapurin alastomuus &rsyttis! [638]
Tupalkoitsijalle potkut! [515]
Ratkeaako Madeleinen mysteeri koskaan? [2530]

LUKIJAN AANI

ILTA-SANOMAT DISCUSSIONS

Example of published messages

per week

Number of unique
visitors to
E lIta-Sanomat

Reader's voice 9 085 discussion sites
Sports 478 increased + 43%
Entertainment 669 in August 2007*
Travel 148
Tot. 10 380

§% SsanomaWs0Y | sanoma

* Average weekly visitors in August 2007 compared
to average weekly visitors in August 2006

Mikael Pentikdinen | 5/10/2007 | 9



Users’ Pictures Are Published in UL 100
Printed Commuter Free Sheet and on
Web Site Every Day

TUutislehti »iiheti kinnykkBkuva, voita jopa 1000 curoa! we:

PRSI PR LD combetn ® R LR COTRD o N b kg TATCRAA

+Menot Jite rovss * Inless than 2 years UL 100 has received
' e pelweger o ed +14 more than 10,000 pictures from its readers

vanhapiika POTET wwws ehhimid? wers

Auto runnoi poliisin Itdva ﬁlla L .
s .:..Ew.u. = = YI ........ + The editorial staff receives dozens of

pictures each day - during the most
“happening” days the figure is close to a
hundred

* Number of sent pictures is increasing fast

* UL 100 printed free sheet publishes ca. 20-
30 pictures each week - some of them on the
first page

* The total amount of published pictures
amounts to 1 500

§% sanomaWsoY | sanoma
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Web Gaining Fast, Newspaper

Readership Remains Stable
Readers and Web Users 2001-2007 (Jan-Auqg)

1200 - 1000 - /z
1100 — 900 7%
1000 — 800 “
g 900 _ P
g 800 . S g7 /
8 100 LI = Helsingin Sanomat B 3 e —llta-Sanomat —
=~ 7 =
§ 601 —— hs fi 2l £ 50 —ijltasanomat.fi —
£ 500 rd 2 40
g 400 8 /
p—— S 300
s 300 /
100 4 100
0 ‘ ' O T T T T T T 1
2001 2002 2003 2004 2005 2006  1-8/2007 2001 2002 2003 2004 2005 2006 1-8/2007
250 + Il
/
GLOBAL 200 — Taloussanomat !
CIRCULATION TRENDS fm : /
, , < —taloussanomat.fi 7
« Circulation development has § 150 ;
been very stable globally 3 /
« In Europe free sheets have 3 100 )
contributed to increased g | T < -~
circulation volumes 50
0 T T T T T T 1
2001 2002 2003 2004 2005 2006 1-8/2007

§% SanomaWsOY | Sanoma

Sources: KMT Lukija, 2001- Fall 2006/Spring 2007;
TNS Metrix annual average of weekly visitors 2001-8/2007
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Sanoma’s Total Reach Is Record High
Only Partial Overlap with Print and Online

Helsingin Sanomat lita-Sanomat

Daily
readers
1,030,000

Daily
readers
829,000

Weekly
web visitors

/\ 769,000
Taloussanomat

Weekly
web visitors
1,103,000

Print & Online Print & Online
ca. 25% Daily ca. 21%
readers
78,000 R
web visitors
251,000
Print & Online
ca. 12%
) Sources: Print: KMT Lukija Fall 2006/Spring 2007;
; Online: TNS Metrix, Week 37/2007; Overlap: TNS Atlas, Jan-Dec 2006
§% SanomaWsOY | Sanoma
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The Print Position Can Change...

Aamulenti
| 316,000
g'%l%%t(l) lita- readers

Sanomat
829,000 Helsingin
readers Sanomat
1,030,000
readers

readers

Kauppalehti
rzé):doe(r)g Taloussanomat
78,000
\ / readers

§% SsanomaWs0Y | sanoma

Source: KMT Lukija Fall 2006/Spring 2007
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.. as the Battle Shifts to Online

lltalehti
678 000
readers

llta-
Sanomat
829 000
readers

Aamulehti
316 000
readers

Helsingin
Sanomat

1 030 000
readers

Kauppalehti
208 000 Taloussanomat

readers 78 000
\ / readers

litalehti.fi
1,045 238

online !
readers lltasanomat.fi

1,102,865
visitors

Aamulehti.fi
89,488
visitors

HS.fi

768,662
visitors

Kauppalehti
Online Taloussanomat.fi
231,659 250,618
visitors visitors

§2 sanomaWs0Y | sanoma

Sources: KMT Lukija Fall 2006/Spring 2007;

TNS Metrix week 37/2007
Mikael Pentikéinen | 5/10/2007 | 14



There’s Still Catching up to Do in the Online

Market
Unique Visitors (1,000)

Week 37/2007 VAN \\eck 38/2006

months
1. MTV3 1233 T pack> 1. MSNfi 1,425
2. MSNi 1,195 s 2. MTV3 1,120 At theS same
3. llta-Sanomat 1,103 = 3. Suomi24 861 t|me_ anomas
4. litalehti 1,045 4. litalehti 767 relative
5. Suomi24 1,021 © 5. llta-Sanomat 734 position within
6.  (MSN/Messenger 1,011) 6. YLE 714 newspaper
7. YLE 984 @ 7. IRC-Galleria 713 readership is
8.  IRC-Galleria 855 U 8.  Helsingin Sanomat 492 strengthening!
9.  Helsingin Sanomat 769 T 9.  Eniro.fi 383
10. Telkku.com 497 T 10. Telkku.com 379 -> Sanoma has
11.  NettiX 477 T 11. Huuto.net 336 currently 7
12. Huuto.net 432 : 12.  SubTV.fi 282 newspapers
13. Eniro.fi 423 13. Oikotie.fi 249 and 49% of
14. Plaza 397 T 14. MBNet 230 readers on Top
15.  SubTV.fi 385 T 15.  Etuovi.com 217 20 list as
16. Oikotie.fi 313 T 16. Elisa.net etusivut 181 compared to 5
17. Etuovi.com 294 T 17. Cltyfl 167 newspapers
18. Taloussanomat 251 T 18.  Yritystele 142 and 41% of
19.  Kauppalehti Online 232 bl 19.  Kauppalehti Online 133 readers in 2005
20. MBNet 222 Cl 20. Kuvake.net 108

24% f visitors in Top 20-web sites 21% of visitors in Top 20-web sites

Sources: TNS Metrix (excludes some sites e.g. Google); KMT readership

S WSOY survey 2005 and Fall2006/Spring 2007; TNS Atlas 2005 and 2006
anoma ‘ Sanoma Mikael Pentikainen | 5/10/2007 | 15



Media Advertising is Changing Too
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Creating Balanced Media Growth
Despite Concerns, Subscribed Newspapers Have Had an
Excellent Year; Online Continues Strong Performance

EUR 1,000 8/2007 Ch % 1-8/2007  Ch %
NEWSPAPERS 51,115 7.3 413,824 5.8 | | SANOMA AD
SALES
MAGAZINES 10,532 2.0 96,756 2.5 | (Change 1-8/2007
vs. 1-8/2006)
TELEVISION 14153 152 157.013 6.8 |
* Print ad sales
RADIO 2.864 2.1 28,681 37 |182%
OUTDOOR 2.579 9.4 26,756 12.2 | ¢ Online ad sales
including
CINEMA 104 60.4 1,110 54 8 cIassnﬂe:js
+34.1%
ONLINE 3,598  16.1 31,619 21.3
* Total ad sales
+9.7%
Total 84,945 8.0 755,758 6.2

§% SsanomaWs0Y | sanoma

Source: TNS Gallup. Net figures, Change-% to previous year
* Growth of Sanoma Online Ad Sales (display advertising) in 1-8/2007 was 41.0%
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Finland Still Waiting for the Online
Growth Surge

800,0
700,0 ~
600,0 -
500,0 - O 2006
400,0 - m 2009
300,0 -
200,0 - Online share (%) of total media advertising
2006 2007 2008 2009
100,0 - Finland 3,8 % 4,6 % 54 % 6,0 %
Sweden 13,1% 13,1% 147% 159%
0.0 Norway 1M11% 142% 173% 196%
Finland Sweden Norway Denmark Denmark 83% 95% 105% 11.0%
UK 142% 174% 203% 23,1%
USA 71 % 89% 102% 10,6%

» Finland is clearly behind all other Nordic Countries
» E.g. in Norway, online advertising share of total media
advertising is expected to reach almost 20% in 2009

Source: ZenithOptimedia, June 2007

? S So * According to Zenith internet advertising includes all forms of paid advertising
- anoma W Y ‘ Sanoma Mikael Pentikdinen | 5/10/2007 | 18



Does a National Player Stand a Chance?

Or five..? “The Big Four”
NDKIA In the U.S., 10 largest
online players get
about 3/4 of all online
ad revenues

YaHoO!

Yes it does, if it
succeeds in

Providing local & rich
content

Knowing your local
customers and serving
them well

Generating and driving
traffic

Offering a diversified
product and service
portfolio

Creating internal
processes and an ability
to develop technology
Forming wise
partnerships with the
big players

§2 sanomaWsoY | sanoma
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How iIs Sanoma Responding
to the Change?

§% SsanomaWs0Y | sanoma



Sanoma’s Portfolio
Strong Brands, Print and Online e

HS IIASANOMAT =~ ==
i aLoUsSANOMAT e

keltainen

PORSSI.

Huuto.net

RADIO HELSINKI =

HELMIA HELSINKILAISILLE

€SMERK

fas "Kirjoif n on P [
ﬂ“ 2 e et s i =
R SR e e e
e Efﬁw AN SAARIERND S DSIN DIGHUANAUA
a o™ s e = TE U
- ==l %8 LEHTIKUVA OY

= Laserlaitteista vaaraa
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http://sanomanet.sanoma.fi/Link.aspx?d=8461&f=147
http://www.hs.fi/

Two Elements of Sanoma’s Digital
Strategy

1.

"Traditional” newspapers increase their reach with their brand-related web sites. Each
newspaper brand site has a unique variety of content and of services according to
brand qualities and target segment(s).

— 24/7 news coverage TALOUS-SANOMAT

— Web videos and radio HELSINGIN SANOMAT ETELA-SAIMAA

— Blogs, discussions, communities ILTA:SANOMAT KOUVOLAN SANOMAT
— User generated content KymeneSanomat

Sanoma Digital focuses on online areas that require co-operation and skills related to
all businesses and introduces rapid product development.

A. Online marketplaces &&@yﬂf

B. Online ad sales
C. New business models related to new consumer sites

§% SanomaWsOY | Sanoma
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Weekly Visitors at Sanoma's Web Sites

Biggest Services

142

1 000 000

900 000

800 000 -

700 000 -

600 000 -

500 000 -

154

125

400 000 s

300 000 +—

200 000

471

100 000

‘ ‘v‘v‘v ‘ﬁ"ﬂ"ﬁ“ﬁ“ﬂ“ﬁ‘ ‘U)‘U)‘L{)

2006

Al N Nl N s A

2007

‘—0— lltasanomat.fi —m— HS fi Huuto.net Oikotie.fi == Taloussanomat.fi ‘

Index compares week 35/07 to week 36/06, number of weekly users may vary considerably

» llta-Sanomat.fi / Week 37: 1 102 865 visitors!

§% SsanomaWs0Y | sanoma

Source: TNS Gallup Oy / TNS Metrix -web users
Mikael Pentikdinen | 5/10/2007 | 23



Sanoma’s Digital Operations Perform
Strongly

Revenue Growth of Selected Online Services (Jan-Aug 2007)

Ch -%
llta-Sanomat™* 34.6%
Taloussanomat™* 64.8%
Oikotie 33.5%
Kuldne Bors 74.1%
Huuto.net 37.6%
Esmerk 13.0%

*  llta-Sanomat digital revenues exclude here marketplace operations Huuto.net, Keltainen Porssi and Kuldne
Bors

** Taloussanomat digital revenues include here only online advertising sales and exclude news agency revenues
and other digital revenues

: S WSOY ‘ Change is as compared to previous year’s corresponding period
danoma Sanoma Mikael Pentikdinen | 5/10/2007 | 24



Marketplaces Huuto.net BoikssL.

* Leading brands of classifieds with over 750,000 weekly net contacts
— Oikotie.fi (Apartments, Cars, Jobs, Travel, Education and Office spaces)
— Keltainenporssi.fi (Cars, Motor vehicles, Motor supplies, Hobbies)
— Huuto.net (Auction)
— Hintaseuranta.fi (Product comparison)

Source: TNS Gallup/Web Track average weeks 14-16/2007

ﬁ Sanomawsov ‘ Sanoma Mikael Pentikdinen | 5/10/2007 | 25


http://www.keltainenporssi.fi/
http://www.huuto.net/
http://www.kelkkapalsta.com/

Sanoma Digital Speeds up Growth

- Fast development of new web services for market white spots
— Focus on consumers and building a revenue model around a chosen target group:
display advertising, direct email, sponsorship
— Objective is fast and agile response and action
— Explore and experiment, “kill your darlings”

« Joint operative management ad development for previously separated classifieds
services -> Sanoma Marketplaces
— Oikotie, Keltainen Porssi, Huuto.net, Price tracking (Hintaseuranta), Kuldne Bors,
Auto24.ee

* Online Ad Sales (Verkkomediamyynti) brings further growth: Know-how, sales force,
products and services for media advertisers

ﬁ Sanomawsoy ‘ Sanoma Mikael Pentikdinen | 5/10/2007 | 26



Sanoma Digital’s Viewpoint

Consumer’s 360° Traditional 360°
What user wants

o @

-
@ [ &
-

Internet

-

g Sanomawsoy ‘ Sanoma Mikael Pentikdinen | 5/10/2007 | 27



Online Ad Sales Sells Ads for all Sanoma
Web Sites

Upcoming:

T oikotie.fi s
' S 2. Local
Sl g newspaper

web sites

nnnnnnnnn

TALOUS SANOMAT, >
[LIVIKKO—q

':_ o! day

i?;SanomaWSOY - Sanoma Vikael Penti

ainen | 5/10/2007 | 28



Sanoma Online Ad Sales

* Finnish online ad sales market, including classifieds, grew 21.3%* during Jan-Aug 2007
«  Growth in Sanoma Online Ad Sales during the respective period was 41%. The figure excludes classified

advertising
«  Growth of Sanoma'’s total online advertising revenues, including classifieds, was 34.1%

* There is still room for growth!

Big customers, largest volumes through media agencies..

Long tail —potential for additional sales
Smallest target groups, smallest customers, direct sales
— More efficient use of inventory

A 4

* Source: TNS Gallup

ﬁ Sanomawsoy ‘ Sanoma Mikael Pentikdinen | 5/10/2007 | 29



'

i
« Virtual community for all

those, who are interested in
fashion, style, and design
«° The website is developed
from user perspective: Users
act as principal developers
W8 and content producers for the
site

. In addition to display
vertising, the web site
ides advertisers an
unity for deeper
lon with the user

-
» Visitorsfliring first week
(34/2007)8eme 49,000




Autotaivas.fi
Community for Car Enthusiasts

P —— e e » Users set up teams and compete
—ATTOTAIVAS Mercedestens o st e s (€| 3w against each other
Tearn . .
Mikontaes COSURBR MO S8 G@D - Users vote for a winning team
P e and those who collect most
- .- points receive an award
CII0 . s GQQG e, 2
< e 1 * Users can also learn about
i e different car models with the

T === help of test drive reports,

G pictures, and videos uploaded by

RE e other users

| Jes= *‘lﬁlmhﬂlﬂu} _ _
- Most important revenue logics

il are sponsorship and advertising

* The web site is now at beta
B il phase and will be launched
© =TI during fall 2007




food

Peta

Food Blogging

Etusivu Blogit Linkit Jéasenet OmaFoody Kirjaudu ulos

B Uusimmat ruokalinkit

Tuoretta ruokablogeista

i J"'{_ [ LT E:
Graavattu lohi &’ tuomas

(=) http:/pastanjauhantaa.blogspot.com = Italialainen salamisalaatti
Erl ole iking itse | nnut lohta m?Jﬂ::: ;. Lt et sl
juhannuk

o TALLEMNMA, | Talletettu: 234 kertaa

- & jonne
A0y

nieni kalanpala = Taytetyt tomaatit

- kartta ravintolat pakvel



Conclusions

* Media is changing
— Consumers
— Advertising
— Role of print

- Sanoma is well positioned for the change
— Strong brands
— Strong growth
— Constant development of organisation
— Co-operation potential

+ Despite changing media fundaments, the future looks bright for Sanoma
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