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Sanoma Entertainment’s operations
BUSINESS OPERATIONS
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Sanoma Entertainment’s present businesses
Commercial TV and Radio
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e A strong multimedia portfolio
combining TV, Radio and Online

e Commercial viewing share in
the 10-44 target group

e Share of the Finnish TV
advertising market

36.196 (#2)
(33.6%)

34.1% (#2)
(33.5%)

e Share of radio listening in the 14.1%0 (#4)

9-44 target group

e Share of the Finnish radio
advertising market”

e Strong position and share of
online video advertising

(15.4 %)

13.6% (#3)
(12.7%)

10m video ad
impressions / month

* Excluding local advertising
All shares 1H/10 (vs. 1H/09)
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Sanoma Entertainment’s present businesses
Online Gaming

§3SanomaGames

e Market leader in Finland

PclikonC ;

e Pelikone #1 gaming site in Finland

e Alypaa #1 trivia site in Finland

e Liigaporssi #1 fantasy league in Finland

IS Liigaporssi

» 35% revenue growth expected in 2010

e |[nternational expansion underway

Sanoma

_ CMD 2010 / Anu Nissinen
ENTERTAINMMEN

12.10.2010


http://pelikone.fi/

Sanoma Entertainment’s financials 1H10

Net sales
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EBIT excluding non-recurring items
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TV Business environment is changing

IP and online TV finally emerging
e Operators pushing IPTV offerings
e Content holders and broadcasters

pushing online TV platforms

e TV manufacturers pushing
connected TVs

New competition in Pay TV

» New network operators: DNA &
Anvia to compete with Digita

e New pay TV platform operators:
Digita and DNA to compete with
Plus TV

More licences available
» Developing technology enables an

increasing number of licences

 Hybrid solutions emerging for
terrestrial TV and IP platforms

Sanoma

ENTERTAINMENT

HDTYV is becoming mainstream
e Over half of all TVs sold are Full HD
e HDTV already mainstream in

satellite and growing in cable

e Terrestrial HDTV soon to be
launched

CMD 2010 / Anu Nissinen 12.10.2010



Convergence is happening on multiple dimensions

Consumer behaviour:
Changing viewing habits

into consuming video
(and other content)
online & on demand

Services and platforms:
Different players in the
value chain build new

converged services

Devices: Manufacturers
launch consumer devices

that combine linear and
digital media

Sa no m a CMD 2010 / Anu Nissinen 12.10.2010
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@ Cconsumer behaviour:
TV viewing stronger than ever

\in / Time spent watching TV (Finnish population by age group)
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@ Cconsumer behaviour:
Multiscreen TV audience is growing fast

European TV use by screen type (%26 of viewers)

2007 2009

TV, PC and
mobile
TV and 4%
mobile
1%

TV, PC and
mobile
TV and 9%
mobile
3%

None
2%

TV and PC
15%0

TV and PC
25%

Sa no m a Source: Forrester 04/2010
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@ Consumer behaviour:
Time spent viewing online videos keeps on growing

Time spent viewing online video by average viewer in the US
Min / day

30

o5 /Aug 2010 statistics: \

e 178 Million unique viewers (2009: 161 Million)

e 28 min / day per viewer (2009: 19 min)
20 = Average length of video 4.8 min (2009: 3.7 min)

e Hulu (with long form content) generated over

20% of all video ad viewings in the US with a
15 \ frequency of 30.2 ads per viewer /
10
O L - L - L -

Jan Mar May Jul Sep Nov Jan Mar May Jul Sep Nov Jan Mar May Jul Sep Nov Jan Mar May Jul
O0O7r 07 O7 07 0O7 O7 08 08 08 08 08 08 09 09 09 09 09 09 10 10 10 10

Sa no m a Source: ComScore 08/2010
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@ Devices: Major brands have launched connected
TVs that bring online and linear television together

SONY SAMSUNG

EXPLORE CATALOG

Explore
HD

Categories
New Relea...

- —  VIEfAGasT |
2Sanoma

ENTERTAINMENT
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QDevices: Tablets are bringing along the mobile
aspect and new multimedia concepts

APPLE SAMSUNG RIM

HTC (Q1/2011) LG (Q1/2011)

Sanoma
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@ Devices & behaviour:
Consumers expect to watch videos with tablets

“What would you expect to use on your tablet?”

90%
Web browser 849%

86%

Email 81%

[ Video (TV/Movie)

Music

User-generated content

Personal photo

: 45%
[ Video games 43% ]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%  100%

B Worlwide mUS Median

Source: BCG 08/2010
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QDevices: BluRay players, game consoles, STBs are
also bringing online content to the living room

GAME BLURAY HYBRID (i/ll\llzlbl :\IAI\E
CONSOLES PLAYERS STBs PLAYERS

Sanoma
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QServices: Different players in the value chain build
new converged services

BEE iPlayer [EEIEEE |

Google TV’

NETFLIX amazon W2,
Qriocity:-.

tv
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However, it is also about convergence of different
media

CROSS-PLATFORM CONTENT

CROSS-PROMOTION

CROSS-TRAFFIC

_______

HELSVRG SRR

T-stiaal sairsalaan
= oiviT

Sanoma BT

ENTERTAINMENT
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Media Is changing more than
ever before. Media Is more
Interesting than ever before.

We are part of the change.

Sanoma

_ CMD 2010 / Anu Nissinen
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TV/Video is becoming a natural part of all online
content

Culture

Entertainment

wwnwene Gocgle 0

Marco Bjurstrém purskahti
itkuun

M Dance-ohjeiman pashsaman Marco Bjurstrsm bkt
ensmmaisessh Iehetyksessa nin, etts purskaht Akuun.

e o] Vot piStaS kyynelid srvestelisssaan Marki
Haussilan upeaa tanssiesitysta

» tehdan... Ton takia, Markku
ta karsmaa, mith el kaupasts
el

- SiH Mmiethi, etts miksi nsits chjelm
hi 1a on sel

st Haussilan rksimialicnsti suoras jatikoon.

an oolminkertainen showtanssin SuoMEnmestan. AN on

HS:+

0 ruultu

ILTA-SANOMAT

= ruulu
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Case example: Embedded video

J¥P nousi ligakérkeen Blues-voitolla - katso huippuhetket - Ilta-Sanomat - Moyzilla Firefosx

Tedosto  Muokkaa [Navta Sivuhistoria  Kirjanmerkit  Twokaut  Chie

@ - C X @ ||_L!|htq:‘ffwww.\ltasanomatﬁ/‘urhe\lu/uunnenasp1\d=2257507

By - I'-'_l- ‘ Google

2] Useimmin avatut @ Aloitussivu 5 Ultisotsikot | Customize Lirks £7 Free Hotmal | ] MSN.com | Radio Station Gide

I8 I¥P nousi ligakarkeen Blues-,.. | =

ILTA:SANOMAT
URHEILU | UUTISET

Keskiviikko 29.09.2010

100 tuoreirta
Tulospalivel
Pelivinjsst
MM-kiekko
Formula 1
Shiliga

NHL
Jalkapaln
Huuhkaist
Mestarien liga
Koripalo
Lentopalio
Salibandy
Rali

Reead Racing
Golf

Tennis
Wisisurheiu
Hitalsit
Taitoluistelu
15 Ravit

I Ligapdrssi
Velkkasia
Keskustelu
Widkeot

» Uutiset

» Saa

» Viihde

» TV-ohjeimat
¥ lettipelit

» Hyvii olo

<

JYP nousi lilgakdrkeen Blues-
voitolla - katso huippuhetket

28.09.2010 22:20 Tekstikoka: AR A
W IVP karautt tiistain kierroksella takaisin jaakiekon SM -ligar,
piikkipaikalle, Liigan viime vuosien paras kotiioukkue o

ettei tlasto ole syntynyt sattumalta. Tark: B Gisesti
puolustanut 7¥P murjoi Bluesin 3-0.

JYP on nyt onnistunut pitamaan maalinsa puhtaana kolme
ottelua putkeen. Edellisen kerran omissa heilahti ligan toisella
kierroksells Karppia vastaan. Silloin K&rppien maali syntyi

JYP - Blues 28.09.2010
28.09.2010 21:31

T

- Meilld on zelkea pelsySteemI |8 Kommunikaato toimi seka
puolustajien ja hytkkaajien valills, Katkoksia ei tule, toisen
nollapelinsa perakkain 25 torjunnalla pelannut Joni Myllykoski
pohti.

JYPin paavalmentaja Risto Dufva analysoi hieman
Sywammalta:

- Ensinn&kin joukkusen maraali pitdé olla kunnossa, se on
tarkeampi kuin systeemit. Sitten tulee
erikoistilannepelaaminen ja erinomainen maalivahtipeli.
Lopputuloksessa ei pida mydska&n onnen osuutta vahatelld,

Blues-leirissa ol apeampaa.

- En ole todellakaan tyytyvainen meidan p

I — e |

10

Lue kaikki uutiset M-liigasta ja
katso kaikkien illan otteluiden
huippuhatket videoins |

jan tunnelmii

jannittavaan
. Pathaille

laaks: rinikuivas rahast

TUOREIMMAT UUTIS!

¥ Suosikki yllStettin - MM-kulta
menikin britills (12:37)

» Nzin Veikkausliiga
rernontoidasn uusiksi (12:01)

» Onpahan kisat! Apinst pitavst
urheilijat turvassa - katsa kuvat

» Suomalaispelasia nousi US
Openin puslivslieriin (11:23]

b veikkausliigan ex-tahti taisteli
Arsenalia vastaan (12:05)

» Koualaisen parnalle pitks

Henkildkohtaisella tasolla ei paasty sille tasolle, mita \Ilgassa
ammattilaiselta vaaditaan. Raivostuttaa niin pirust,
R e okl Al e s i i e

jatd (10-48)
b 0lli Jokinen loukkaantui (10 15)

LAINAA
REILUIN

Viestilaina:
200 euroa

Maksuerat

s
:

s
:

n.sestatic.fi luett
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ILTA-SANOMAT

Story in www.iltasanomat.fi

= For example, description of last night’s

hockey game

Display ads on the site by llta-Sanomat

O ruutu

Embedded video from Ruutu.fi

- For example, a highlight video of the game

that starts by clicking

Video ads (pre-roll etc.) by Ruutu.fi

CMD 2010 / Anu Nissinen
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Embedded video offers also multiple entry points to
soclial media

J *_’,J
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P ks #1005
S
* Wilbuiie )
1 B et . = B — . i
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/ |I ..I1-I' ) ¥ . Il- .. - | 73
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)] S0 pescpie reccmevend Fe D B fed of your freds i

U
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Case example: Fantasy sports

/-
URHEILU | UUTISET

b besmas Cinghe [
[———

&t JYP nousi liigakiirkeen Blues-
m veitolla - katso huippuhetket

traffic

Promotion and cross-

™\

Kirjaudu Suomen suosituin
sisdan

VALMENTA]APELI

/

Liity ja lue joukkuees| hetil

ruutu

Video service and
player

Ville Peltosen

VALINNAT

Osallistu ja

\
URHEILU IUUTISET
Editorial co-operation
/
lle:klmuju
Cross-selling and cross-
promotion
/

Sanoma
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|
|
|

ﬂ Sport

Statistics shown during the

live game on TV

(early 2011)

CMD 2010 / Anu Nissinen
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Case example: Miljonaariaidit

o ruutu

online
pre-viewing
Full episode

(15.-22.9.)
82,719*

Clips
(1.-22.9.)

171,966
-

Sanoma

ENTERTAINMENT

-

e

First broadcast

Wed 22.9.

Live viewing

188,000*

Time-shifted

47,000

/

bt 1

-

hw
Re-run
Sat 25.9.

Live viewing

75,000%*

Time-shifted

7,000

-

Re-run
Sun 26.9.

Live viewing

103,000*

Time-shifted

18,000

AN

Unique viewers
(6.9.-30.9)

online
catch-up

Full episode
(22.-29.9.)

54,909*

Clips
(22.-30.9.)
95,175

/

CMD 2010 / Anu Nissinen
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Case example: Ruutu.fi on PS3 and iPad

PS3 version to be launched in 4Q/10 iIPad pilot to be launched in 1H/11

CMD 2010 / Anu Nissinen 12.10.2010
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Who reaches the new media consumer?

Hardware /
software
provider

Content
owner /
creator

Platform
operator

Content
bundler

Content
aggregator

— s

Convergence of Media &
Telecommunications

Sanoma
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Sanoma — DNA co-operation

e Development within online media
consumption, mobility and devices is

very fast and offers several co- ILTASANOMAT
operation opportunities. Orvuty

e The most natural areas for co- HS.
operation are in combining online 4
media assets and new platforms and
devices.

o+

Pelikone ;

e Target setting is to offer new, easy
and interesting ways to consume m
media with new technology.

Sanoma
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Our future involves growth in 3 horizons

HORIZON 111
HORIZON 11 Leveraging innovations

HORIZON 1 Combining media assets
Multimedia within SE

and assets in multiple

across Sanoma markets

Sanoma

ENTERTAINMENT
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Let us entertain!
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Targeted channels still gaining share

Channel shares of viewing (Finnish population 10+)

0/ 7 oommm — BEEEE - - BEEEE - EEEEE - - EEEEE - EEEEE - - EEEEE - EEEEE - - BN - BN - - SN - BEEEE - BN - B — - BEEEE - - - — — — — B~ — - - - = - = mm e mmmm e —m————————
100% Others
. Lo+ 93%
90% Nelonen Media
10+ 14.6%
80% 2544 22.5%
70% )
MTV Media
10+ 29.1%
60% 25-44 34.9%
50% o= B B B O OB E e EEEE BB
40%
30% Yle
10+ 47.2%
20% 25-44 32.4.%
10%
09 = FE N W N = = - - = = s === == "
'95 '96 '97 '98 99 '0O0 01 02 O3 'O4 'O5 06 'O7 08 'O 1-8 1-8

Source: Finnpanel
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Finnish TV ad market is back on the growth track

Year-on-year growth of the Finnish TV ad market

20% 18,294
Market size 2009
159 € 237 Million
0
12.1%
9.6% 9.7%
10% 0
7 4% 8.4%
5.2%
5% 3.1% 3.0%
2.5% 2.0% 1.9% o 1.8% I 270
A mm B B E =
-5%
~10% -8.0%
-11.6%
-15%
'95 '96 '97 '98 '99 '00 '01 '02 '03 '04 '05 '06 ‘07 '08 '09 1-8'10
Source: TNS Gallup
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Online display/classified ad market is also back on
the usual growth track

Year-on-year growth of the Finnish online display/classified ad market

60%
(o)
55.2% [Market size 2009}
€ 77 Million
50% illi
40%
35.3% . 34.2%
31.9% 30 404
30% 5 0% 27.2%
. (0]
20%
13.3%
10%
0.0%
0% [
-2.0%
-10%
'01 '02 '03 '04 '05 '06 '07 '08 '09 1-8'10

Source: TNS Gallup, IAB Finland
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