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Sanoma Entertainment’s activities

Commercial Television and Radio
Pay TV
NelonenMedia Online TV

Cable Television

wWeuLHO Broadband Internet

Online TV

Online gaming
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Sanoma Entertainment’s present businesses
Commercial TV and Radio

e A strong combination of TV, Radio and Online

@

e Commercial viewing share in the 33.6% (#2)
NelonenMedia 10-44 target group

e Share of the Finnish TV advertising 33.5% (#2)

FTA TV PAY TV RADIO
market

. e Share of radio listening in the 9-44 15.4% (#4)
FII'N KINOZ 3aLto target group
hw ONLINE = Share of the Finnish radio 12.7% (#3)

@ T advertising market
O fUURU-TI

URHEILUKANAVA

e Ruutu.fi launched in 2009 and growing fast
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Sanoma Entertainment’s present businesses
Cable Communications

m e A modern Content Delivery Network in the capital
region (Helsinki, Espoo, Vantaa and Kauniainen)

e 324,000 connected households

BROADBAND PAY TV (400,000 passed by)
Ciiom e 60% of households in the region
e 25% of cable homes in Finland
2 ONLINE TV 67,000 Pay TV customers
o "VFL.ae = 108,000 Broadband subscribers
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Sanoma Entertainment’s present businesses
Online Gaming

Pelikonc

Lot Suositug Parf st
R

e Market leader in Finland

e Pelikone #1 gaming site in Finland

e Alypaa #1 trivia site in Finland
e Liigaporssi #1 fantasy league in Finland

IS'Liigaporssi - o

e Over 40% revenue growth 2009

CMD 2009 / Anu Nissinen 12.10.2009
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Sanoma Entertainment financials 1HQO9

Net sales EBIT excluding non-recurring items
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TV viewing has been growing...

Time spent watching TV (Finnish population 10+)
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...and fragmenting...

Channel shares of viewing (Finnish population 10+)
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...leading to Finns watching an increasing number of
TV channels per week

Number of TV channels watched per week
12
10.6 10.6

9.9

10

8.08.0

10+yrs 4-9yrs 10-14yrs 15-24yrs 25-44yrs 45-64yrs 65+yrs
B Sep 04 mSep 06 mSep 08 © Mar 09
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Online video has become a mass market...

Million viewers/ Number of unique video viewers in the US

month
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e 829% of the total US Internet
80 . i ) .
audience viewed online video
60 = 25.4 Billion videos viewed
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Source: ComScoore
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...which increases viewing of living images even
further

Time spent viewing online video by average viewer in the US
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Online TV builds on, rather than replaces broadcast

viewing

8

Online TV is a different experience,
used for different things

Two main drivers for online TV use
were

— Catch up (78%, more females,
mainly broadcaster destinations)

— Discovery (22%, more males,
YouTube leading)

In study a study by Thinkbox,
online TV added even up to 3 hours
of viewing per week to linear
television

Sanoma

ENTERTAINMENT
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TV & online TV will increase its share of advertising

= New technology development that
enhances the TV experience
(HDTV, PVRs..)

e Access to mass audiences

= More targeted offers (thematic
channels) in TV and online

= Emergence of a dual consumption
mode TV/Internet
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Developments in the picture technology increase
the overall attractiveness of TV

Already here: Piloting in the near future:
High Definition TV 3D TV

ﬁ Sanoma
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Faster broadband speeds will enable convergence of
broadcast TV and online

Speeds of fixed broadband connections in Finland
%o of connections

100% Enables high
_ quality HD online

90% video

80% ' £
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Mobile broadband will enable the 3rd screen

Broadband connections by type in Finland
Million connections
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Over-The-Top distribution of video content and
converged services are already here

8

INTERACTIVE 12:17 Tue 19 May

To go to Home menu, press Back For tele Hrsmn prcss ™

Games
News & Info
TV Extras
Sport & Betting
F'l:wI 2 Win Cash
Your Commurnity
7 Email & Chat
8 Shopping BBC ONE
Cash in the Attic

+ Need some assistance? Just press <D

Sanoma
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Making the unmissable, unmissable

CENTRAL

ON DEMAND
News
Kids
Sports 3
Main Menu = Chck here for Starz TV listings

- {.u. '

A A
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New ways to operate within the TV value chain are
forming...

Content Content Pay TV Network
operator operator

Broadband

OTT services Internet TV,

consoles

Online TV

ayStation™

Online video services

Yl]ll IERENRE  New distr. channels

CMD 2009 / Anu Nissinen 12.10.2009
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...as the market for living images evolves towards
anything, anywhere, anytime

i o Building the
Monetizing future of TV o
fragmentation Online video
g 4
_ ! . | Pay TV,
- FTA main channels 5 | FTA thematic
FTA main channels
.
Horizon 1 Horizon 2 Horizon 3
vateh  — Anviing,
what's on" anyame,
Time anywhere
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Online gaming is growing even faster than online

video consumption...

Million visitorss  ©12€ O online gaming
month audience the US
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I Unique visitors —— 9% of online audience
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Home page What is Travian? Players' statistic

Manual

Tutorial Travian is a browser game with a Reg. players: 46247

Login world full of thousands of users who Active players: 38540

Register a!l begin as the leaders of small Players online: 2829
villages.

Forum » To the tutorial

Chat

Shop

About the game Travian News

¢ No download required, the game Ever wanted to volunteer
is available to play immediately. and help out Travian? If

e You play with thousands of real you have ever wanted to
players in a persistent ancient become a Moderator,
world. Multihunter or Support

e Build up villages, wage wars or Crew why not click here
trade untroubled with your and apply today!

neighbors.
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...and the business model is moving from traditional

retail to online

GGames
E @ for Windows D
- .
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Online Digital
Distribution

Free Games With
Virtual Item Model

Game Cards at
Retail

CMD 2009 / Anu Nissinen

12.10.2009

23




Agenda

Sanoma Entertainment today

Trends in the business environment

Sanoma Entertainment’s response

ﬁ Sanoma

CMD 2009 / Anu Nissinen 12.10.2009 24
ENTERTAINMENT



On the online gaming front, we are constantly
developing our services to stay on the cutting edge
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0170972009

24/09/2009 pasydeicygrielele) 3070972009

=2dnomd

CMD 2009 / Anu Nissinen 12.10.2009 25
ENTERTAINMENT




Nelonen Media has lived the fragmentation trend by
turning from one channel iInto a multimedia house

1997 2007

p— .
o
URHEILU+KANAVA
©)

URHEILUKANANWA

Aug
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FIITN| |KINOE
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Ruutu.fi has Nelonen Media’s video and audio
content In one online service

Druuty

e Launched 6/2009

< All Nelonen Media’s video and
audio content in one service

= Concept:

— Easy to use
_ Quality and breadth of content  §
— Increasing viewing time

= Business:
— Ad-funded

— Easy to sell

— Logical extension of Nelonen Media’s e e
business [ — 1
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At Nelonen Media, online TV already builds on
broadcast TV

”Finland’s Next Top Model”
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Welho has nearly 130 digital channels...

weLHO

TV

weLHO

TV

VIASAT

& mrv3
kanavapaketti
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...and is in the front line in bringing HD content to
Its customers...

ANI =l
PLANET
D

o

HISTORY
vO Mo

(R)

rushhd
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16 HD channels and growing + set-top-boxes
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myzen.tv
HD
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CABLE HD'
READY
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...as well as in building an online platform for TV

content and paid video

{2 welho Play - tilausvideopalvelu | Welho | Laajakaista, maksu-tv ja digiboksit paakaupunkiseucil = Wir

=10 x|

&)~ [Entpipaywenod BRI

’)'il? lf._..{}.? [C] welho Play - tlausvideopalvell | Welho | ... J ~ E] i Eéa v "_/]97 Page ¥ ,Q} Tools *

Welhofi | Verkkokauppa | Welho Play | OmaWelho | Welho Webmail | Welho Start | Uuti

weLHoO ———

® PLAY OHIE  TESTAA LAITTEESI TUNNUS HUKASSA? KIRJIAUDU SISAAN

' -@ Melonen KARAOKE | TV f_: D
SF Anyfime ~ - —

PRCEA - — o

g u';‘,g - 1 2 paivaa Pariisissa

U“'ogﬁoﬁ 4 4 DRAAMA. RANSKA. 2007. Padosissa: Julie
ha2 ! Delpy ja Adam Goldberg. K11. Kesto: 1.40.

Marion ja 1t ke /alinen pari:
Marion on r:

KAUHU. USA. 2008. Paa
Sutherland ja Paula Patton. K15. Kesto:
1.51.

Ben n on entinen po jokay

The Mist - usva
KAUHU. USA. 2007. Pddosissa: Andre

ah Harden K15

P~

=
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Broadcasters and Pay TV / Cable operators are capturing the
largest share of ad-supported online TV revenues

2008 share of ad-supported online TV revenues

us 4% UK France
3%
4% ‘ 2%
1 3%\
23%
' 20%
0
9% 110% M
4%
5%
= Broadcasters m Pay TV operators Others
Hulu Premium cable channels
Portals m Sports Leagues

Source: Screen Digest
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Sanoma Entertainment is well positioned to benefit
from the new ways of operating in the TV business

Network

operator operator

N
Broadband

OTT services

Online TV
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Let us entertain!

Thank you.
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