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COSMOPOLITAN: STEPS TO SUCCESS IIIﬂEpEndEnt Medlﬂ
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COSMOPOLITAN: NEW MEDIA Independent . - Media
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COSMOPOLITAN: EVENTS, ACTIONS lnﬂEpEndEnt : Medlﬂ
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COSMOPOLITAN vs. GLAMOUR Independent  :  Media
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Readership, in thousand people

3,444.7

Ad revenue, min $,
by Rate Card

Source: TNS Gallup Media, NRS-Russia, March - July 2003-2006; TNS Gallup AdFact, 2003-200_
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MEN'S HEALTH vs. MAXIM Independent . - Media
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Readership, in thousand people

714.4 834.5

Ad revenue, min $,
by Rate Card

Source: TNS Gallup Media, NRS-Russia, March - July 2003-2006; TNS Gallup AdFact, ZOO_






GLORIA: STEPS TO SUCCESS
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