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COSMOPOLITAN: STEPS TO SUCCESS

Guinness Book

2 formats

1,000,000 copies

First in Russia 3,563,500 readers



COSMOPOLITAN: BRAND EXTENTION

Ukraine 1999

Sibir 2004

Cosmo Shopping 
2004

Georgia 2006

Magia Cosmo 
2001

Petersburg 2002

Kazakhstan 
2003

Ukraine mini 
2003

Cosmo Beauty 
2003

Cosmo mini 
2003

Ural 2002



COSMOPOLITAN: NEW MEDIA

New web site

I - mode

SMS



COSMOPOLITAN: EVENTS, ACTIONS



COSMOPOLITAN vs. GLAMOUR

2003 2004 2005 2006

2,096.2

3,674.63,444.7

2,814.7

1,932.4

1,421.1

Readership, in thousand people

Source: TNS Gallup Media, NRS-Russia, March - July 2003-2006; TNS Gallup AdFact, 2003-2006 (Jan-June)

Ad revenue, mln $,                     
by Rate Card

2003 2004 2005

24.1

42.1

33.1

5.5

23.1

24.6

13.8

2006





MEN’S HEALTH: STEPS TO SUCCESS

2 formats Added value Guide to Style

Sport events, Fashion 
shows, Exhibitions

New web site



MEN’S HEALTH vs. MAXIM

Readership, in thousand people

Ad revenue, mln $,              
by Rate Card

714.4 834.5

2003 2004 2005 2006

525.2

675.2
760.0

301.2
473.6

684.0

2003 2004 2005

9.7
11.5

13.2

5.2

7.4

9.3

6.8
5.5

2006

Source: TNS Gallup Media, NRS-Russia, March - July 2003-2006; TNS Gallup AdFact, 2003-2006 (Jan-June)





Test launch 

350 000 copies, midi format

GLORIA: STEPS TO SUCCESS

First glossy weekly in Russia





THANK YOU FOR YOUR THANK YOU FOR YOUR 
ATTENTION!ATTENTION!


