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general

specific

HORIZONTALS
(general navigation)

VERTICALS
(thematic navigation 

and content)

DESTINATIONS
(thematic content)

Contextual Search: (e.g. Startlap, Startpagina)
Navigation based on looking around (self-selection)

Inspirational Search: (e.g. travel, cars, parenting)
Content and navigation around core themes

Specific Destination: (e.g. Sandcastles.com)
Specific themes attracting niche audiences

Mass Destination: (e.g. NU.nl; Hyves)
General themes attracting large audiences

Comparative Search: (e.g. Kirakat, Kieskeurig)
Navigation based on comparison of rich content

Algorithmic Search: (e.g. Google)
Navigation based on key words (automated selection)navigation

(‘Finding your
way to’)

destination
(‘Getting content

you want’)
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Advertising income Single copy sales Subscription revenues Other sales

(Revenue split based on 2009 income)
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€ million 1–3/2010 1–3/2009 Change 1-12/2009

Net sales 259.9 262.1 (0.8) 1,111.2

Operating profit  excluding 

non-recurring items
25.8 15.5 66 113.4

Operating profit 25.8 15.5 66 96.3

% of net sales 9.9% 5.9% 10.2%

Capital expenditure 4.5 4.6 (1.3) 24.4

Average number of 

personnel (FTE)
5,129 5,713 (10.2) 5,452
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Real GDP growth (%)

Source: EIU, February 2010

2005 2006  2007  2008  2009  2010  2011  2012  2013  2014

US 3.1     2.7      2.1      0.4       -2.4     2.8     1.6       1.9      2.2      2.3

Euro Zone            3.8     3.0      2.6      0.6       -4.0      0.9     1.0      1.5      1.8      1.9

Asia (ex Japan)   7.2     7.9      7.3      4.6        4.4      6.8     6.3       6.5      6.6      6.6

CEE 5.6     7.3      7.3 4.6       -6.0      2.1     3.6       4.3      4.4      4.5



29

Relatively high GDP growth

– Per capita GDP low, but GDP growth expected to remain 3 - 3,5 times 
faster than EU-15 average

Market penetration

– Penetration levels are low, markets and especially the regions are not 
saturated

Market share growth

– Most markets still fragmented and market shares are movable

Affordability 

– Is an issue due to low GDP per capita, resulting in low disposable 
income

Infrastructure development should drive growth

– In CEE the quality of distribution services is below par

– Consequently we do not reach our target audiences everywhere

– No major improvements over the past five years
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