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Active in thirteen countries    



• Based in Helsinki, Finland

• CEO: Ms Raili Mäkinen

• Net sales 2008: €205.6 million

• Based in Hoofddorp, the Netherlands

• CEO: Mr Dick Molman

• Net Sales 2008: €515.7 million

• Based in Amsterdam, the Netherlands

• CEO: Mr Koos Guis

• Net sales 2008: €306.7 million

• Based in Brussels, Belgium

• CEO: Mr Aimé Van Hecke

• Net Sales 2008: €223.2 million

• Divisional headquarters

• Based in Amsterdam, the Netherlands

• CEO: Ms Eija Ailasmaa
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A broad, diversified portfolio: Netherlands



Women’s titles

A broad, diversified portfolio: Russia
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Advertising income Single copy sales Subscription revenues Other sales

A balanced revenue mix

(Revenue split based on December 2008 income)



40%

15%
5%

12%

28%

Sanoma Magazines

Sanoma News

Sanoma Entertainment

Sanoma Learning & Literature

Sanoma Trade

Net sales 2008



45%

18%

5%

17%

15%

Sanoma Magazines

Sanoma News

Sanoma Entertainment

Sanoma Learning & Literature

Sanoma Trade

Operating profit 2008
excluding non-recurring items



5,169

5,623

20.6

1,937.5

11.3

139.7

13.0

160.9

1,238.1

1–12/2007

30.326.8Capital expenditure

11.76,280
Personnel under employment contract,    

average

10.95, 731Personnel, average (full-time equivalents)

-1.8

-0.6

-46.8

0.7

change %

11.1% of net sales

1,903.0Balance sheet total

138.9
Operating profit excluding 

non-recurring items

6.9% of net sales

85.7Operating profit

1,246.8Net sales

1–12/2008€ million







Examples
Focus on inspirational 
and aspirational content

segments

Adding additional
services, video content,
UGC features, etc.

IP media features



general

specific

HORIZONTALS
(general navigation)

VERTICALS
(thematic navigation 

and content)

DESTINATIONS
(thematic content)

Contextual Search: (e.g. Startlap, Startpagina)
Navigation based on looking around (self-selection)

Inspirational Search: (e.g. travel, cars, parenting)
Content and navigation around core themes

Specific Destination: (e.g. Sandcastles.com)
Specific themes attracting niche audiences

Mass Destination: (e.g. NU.nl; Hyves)
General themes attracting large audiences

Comparative Search: (e.g. Kirakat, Kieskeurig)
Navigation based on comparison of rich content

Algorithmic Search: (e.g. Google)
Navigation based on key words (automated selection)

navigation
(‘Finding your

way to’)

destination
(‘Getting content

you want’)



Current economic challenges



Global advertising forecast 2008-2012 (CAGR)
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Global advertising forecast 2008-2012 (US$)

Ten Year Advertising Perspective: UK
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Press

15.613.912.110.38.6Internet

7.17.06.96.76.5Outdoor

0.60.60.50.50.5Cinema

6.76.97.17.68.0Radio

38.538.538.338.037.3Television

10.410.711.211.512.0Magazines

21.222.323.825.427.1Newspapers

20112010200920082007

Global ad spend share per medium 2007-2011
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GDP forecasts Eastern Europe
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GDP forecasts Russia
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GDP forecasts Hungary
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GDP forecasts Czech Republic
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CEE and Russia:
economic recovery expected >2012
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$923.000.000

$688.000.000

$410.000.000

*
**




