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Leading women's portal, \Yrok lapia
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VYBox7.com Ils Bulgaria's local YouTubs;

the site occuples a simllar market posl-
tion as YouTube

20% of all enline Bulgarians
use an Abv.bg freemall account

#:NET.

COMPANY

SPORTNI.ng

8& Pecople dellvering 73.7% reach
Yo¥Y *07-*08 revenue growth: +80%
Flve core websites
Netinfo and Sportnl are
Bulgaria’s leading {sports} news sites
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We are structured in four Businesses

§3 SanomaMagazines

BELGIUM
Based in Brussels, Belgium

CEO: Mr Aimé Van Hecke
Net Sales 2008: €223.2 million

Sanoma

MAGAZINES

§3 SanomaMagazines

FINLAND
e Based in Helsinki, Finland
e CEO: Ms Raili Makinen
= Net sales 2008: €205.6 million

* Sanoma

MAGAZINES

e Divisional headquarters
e Based in Amsterdam, the Netherlands
e CEO: Ms Eija Ailasmaa

SanomaMagazines

INTERHATIONAL
e Based in Amsterdam, the Netherlands
e CEO: Mr Koos Guis
= Net sales 2008: €306.7 million

§% SanomaUitgevers

< Based in Hoofddorp, the Netherlands
e CEO: Mr Dick Molman
e Net Sales 2008: €515.7 million
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Custom
publishing

portfolio: Russia
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A balanced revenue mix

100%
90%
80%
70%
60%
50%
40%
30%
20%

10%

0%

RU NL BE FI

B Advertising income MW Single copy sales Subscription revenues Other sales

(Revenue split based on December 2008 income)



28%

12%

Net sales 2008

15%

B Sanoma Magazines
40% m Sanoma News
B Sanoma Entertainment
Sanoma Learning & Literature

Sanoma Trade



Operating profit 2008

excluding non-recurring items

B Sanoma Magazines

B Sanoma News
450, M Sanoma Entertainment
17% Sanoma Learning & Literature

Sanoma Trade

18%



€ million 1-12/2007 change %

Net sales 1,238.1 0.7
Operating profit 160.9 -46.8
% of net sales 13.0
Operatin rofit excludin
P 9p _ _ J 139.7 -0.6
non-recurring items
% of net sales 11.3
Balance sheet total 1,937.5 -1.8
Capital expenditure 20.6 30.3
Personnel under employment contract,
5,623 11.7
average
5,169 10.9

Personnel, average (full-time equivalents)
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segments IP media features

Adding additional
services, video content,
UGC features, etc.

Focus on inspirational
Examples and aspirational content
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Seapa of P madio

general

Algorithmic Search: (e.g. Google)
HORIZONTALS Navigation based on key words (automated selection)

(general navigation) ~ Contextual Search: (e.g. Startlap, Startpagina)
Navigation based on looking around (self-selection)

Comparative Search: (e.g. Kirakat, Kieskeurig)

VERTICALS Navigation based on comparison of rich content

(thematic navigation

and content) Inspirational Search: (e.g. travel, cars, parenting)

Content and navigation around core themes

destination Mass Destination: (e.g. NU.nl; Hyves)
(‘Getting content DESTINATIONS General themes attracting large audiences

4 youwant) (thematic content) = Specific Destination: (e.g. Sandcastles.com)

Specific themes attracting niche audiences

specific



Current economic challenges
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ertising forecast 2008-2012 (US$)

600 | ‘
500 )
] = Video Games
] m Out-of-home
400+ Radio .
] Consumer Magazines
300 Internet: Wired and Mobile
] Newspapers
200
100
0!
Ten Year Advertising Perspective: UK
50
45
40 - =Cinema
35 = Radio
] = Outdoor
30 - = Internet
] -DM . .
25 - Experential and promotion
20 Telemarketing
i =TV
15 = Other DM

= Press

Global advertising forecast 2008-201

m Western Europe
mTV
mNewspapers

20% m Radio
m Out-of-home
mVideo Games
17%
10% 15% 20% 25%

entral & Eastern Europe

Internet: Wired and Mobile
Consumer Magazines

Newspape

Television

Radio

Cinema

Outdoor

Global ad spend share per medium 2007-2011

2007 2008 2009 2010

254

23.8 22.3

8.0 6.9

0.5

6.5 6.7

2011

6.7

0.6
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€ 30.000
€ 29.000
€ 28.000
€ 27.000
€ 26.000
€ 25.000
€ 24.000
€ 23.000
€ 22.000
€ 21.000
€ 20.000

@W D@W[?MQ&)%

(how mginy <€ Jor 100000 fabls?)

January 08

February 08

March 08

apr-08

May 08

June 08

July 08

aug-08

sep-08

October 08

nov-08

dec-08

January 08
February 08
March 08

{8ource: FX History, 2000)
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Chaws

80 Yydren

80 Areniga4

g0 Arenuer

80-99p

80-AOU

80 1970100

g0-das

g80-bne

80 AInc

80 aunr

80 Aeiy

g0-1de

80 Yyoren

80 Areniga+

80 Arenuer

€4,400 —
€4,200
€4,000 —
€3,800 —
€3,600
€3,400 —
€3,200

€3,000 —

{8ource: FX History, 2000)



GDP forecasts Eastern Europe

.2 | 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

GDP forecasts Russia

O N A O

.2 | 2001 2002 2003 2004 2005 2006 2007 2008 )Qég 20102011 2012 2013

4

£

Russia:

GDP forecasts Czech Republic

2 2001 2002 2003 2004 2005 2006 2007 2008 2609 2010 2011 2012 2013

= Feb 2009~ June 2008 June 2006

§2Sanoma
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GDP forecasts Hungary

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013

™ Feb 2009 ™" June 2008~ June 2006

{Bource: Econemist Intelligence Unit, February 2000)
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» Strategic Leadership Program
» Brand Project

» Digital Media Project
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» Sanoma Magazines IS a multiplatform
publisher with, for selected brands,
a multiple touch-point strategy

§2Sanom
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Driving Opsredionsl €4ficieney

» Advertising Resource Centre
» Canalls: WAN between BE, C£, Fl, HU and NL
» PPG group: collective procurement of paper/printing

goods and services

» S18U: SAP Integration project (FI-NL)
» Shared advertising system (FI-NL)

,E_L#,‘LF A ! A_C,.:_ ! _.A-...ELN_.J-._C_.LIv_

AAAAAAAAA



E&z?d@m Naw Wlwﬁ@ﬁé%f



&} Drews als Startsste

L@y c. M&rz 2002 - Nachrichien auf einen Blick - Dnews.de
Joszeaf Fritzl bekennt
Home Mord
Frizl gestaht
Politik il verantwoartlich fur den
Wirtschan Tod eines Bahys zu
Fanorama Sein
Sport »

Entertainmeant
Wissenschan
Metzwelt
kunst + Bundestag berdl dber Konsequenzen aus Amoklaul
Kusik ¢ Grobrazzia gegen Schleuserbande
Literatur + Jobcenter-Reform gescheltert
Filrm + Frankreich will HATO-Reform
Kuriosa + Guttenberg ei Geithner
Kolumnen + Familie von Tim K, spricht Mitoefinl aus
Altpapier + Oppositionschef gwinnt Machtkampf in Madagaskar

w

Fernsehen & Hoffnugsschimmer fur Opel

. Hoffnung aber noch keing Lasunag fir

L& Fﬂutnbaueropel
%;

& Tipp an diz Recaktion

- gBay-Fokus auf Osteuropa

Yolkswagen mit Hoffnungsschimmer

DIHK-FPrasident Braun forder meahr Ausbildungsplatze
Tarifeinigung bei Telekom

Deutsche Bank stockt Vorstand auf
Protestiundgebung bel Centinental

400 Enflassungen bei Markdin

[ Todt verlasst Ferrari

4- “Pragende Perzanlichkeit” legt nach 15
Jahren alle Amter nieder

Knapper Heimsieg fur Dallas

b Klask Haae aoch Kiafar i lndian Walle ranie

B woki | B ReS

Suche

| [ files

Ll e Christa Wolf wird 80

Opel-Lbsung

OPEL

Das Management
von General Motors
zeigt Bereitschait,
bei der Retung des
Autobavers mit
Deutschland zu
koopeneren.

Sudoko

‘Mur wenn sie mit
dem Oblichen Kahle-
und Afomistromimix
betankd werden, ist
der Urmwelt und
dem Klima wenig

| geholfen.”

Inzest-Prozess

P



“-.

! (Source: CIA World Fact Book, 2068)




3 Sanoma {Source: US Census, 2009)
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The mw% ?@f@% ol come beek

$410.000.000

-$923.ooo.ooo

$688.000.000

a8 B

- P&G % % B LOREAL **
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{Thank you Esther Eraspenning (Sancma Magazines ARC); Source: Advertising Age, 8 Decomber 2008; * Without
Bulgaria and Slovenia; ** Without Bulgaria, Hungary and Slovenia)






