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We have an ambitious strategy for
sustalnabl e, pr orf

We are one of the global leaders in K12 education serving 25 million students
A Producing inclusive learning materials and platforms to promote equal learning opportunities |
A Strengthening our #1 position in European K12 learning services 4 Through learning and

A Aiming for selective growth globally through M&A 0 media, we have a positive

Ay LN ( Impact on the lives

We ar e Fi nl ameddiasontpany witha weekly reach of 97% % mllg\c/);\rsyocl‘ap;eople
A Providing trusted Finnish journalism and inspiring entertainment

A Continuing our successful digital transformation towards higher margin
A Increasing share of B2C provides sustainable future opportunities

Our purpose

Our ambition

Group net sales

over 2b n by 2030
Unique sustainability position, growth through M&A and increasing dividend at least 75% from Learning
A Solid ESG performance and ambitious targets combined with intrinsic positive impact on society

sanoma
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A Supporting our growth strategy in learning with a solid balance sheet
A Growing our dividend with an attractive yield
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Year 2022 at a glance

Net sales
Free cash flow

More than
1,298m¢ 859 112ma
530 A7% of users pay for
Learning Media digital services
Finland

Operational EBIT excl.PPA
Operating in More than
189 12 5,600
Margin 14.6%
730 European countries employees
Learning Media

Finland




We strengthened our position as one
of the global leaders in K12 education

A The acquired Italian and German business had a positive
earnings and cash flow contribution

T Ilncreased Learningbds share of
of operational EBIT excl. PPA to 73%

A In Spain, solid net sales growth and performance during
the first year of the curriculum renewal, and successfully
completed integration

A Increased scale and harmonisation of digital learning
platforms give future operational benefits
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Sanoma entered Italy with the acquisition

O f Pearsonds | ocal

K12

Key market fac

.

A Italy is one of the largest K12 learning services
markets in Europe

I Sanoma is the 3rd largest educational publisher with a
market share of 15%

I Stable development in the number of students and
government spend is expected to continue

I Significant potential for further digitalisation with
currently 35% of secondary students using hybrid
materials

A 80% of Italian sales from secondary education

I Significant increase |
Important educational segment

N Sanor

I Al'l ows further 10md I nvest mer
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K12 student
population

2.8%

Public spend on K12
education of GDP
(2019)

F

Sanomaos
market position in
content business

/50mua

Approx. market size of
K12 learning content




In Spain, major educational reform and curriculum

renewal increased demand

A With Santillana acquired end of 2020, we are the leader
I n Spainodos fragmented K12

A The integration was successfully finalised during 2022
A In Spain, our position is particularly strong in primary
education

A The LOMLOE educational reform is increasing the
demand 1 n 2022712024

I In 2022, the implementation of the curriculum renewal
started with different pace across the 17 provinces and
across different subjects

ASpainds early stage in di
growth opportunities for our quality digital platforms
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Key market factors Spain in 2022

6.2m | 2.7%

K12 student Public spend on K12
population education of GDP
(2019)

P .-..: Sanomads
600| N U market position in

K12 learning content

Approx. market size
of K12 learning
content




In Learning, we have built strong digital
competencies that we can leverage across
the business

A Digitalisation within education is accelerating and by’ 85%
offers better scalability and opportunities for |
market consolidation

A Our best-in-class digital platforms and experience
in highly digitalised countries, with proven learning employees
outcomes, give us unique benefits of scale in tech

A We are harmonising and developing our digital : >100m¢

learning platforms \ annual spend
I Acquisitions have increased the number of platforms in tech and

I Using common modular platform technology content
Increases efficiency and reduces costs

I For example: in primary education, harmonising
from 40 digital solutions to 15 common modules

of customers
pay for a digital

600+ component

sanoma
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We continued our successful

digitalisation in Media Finland

60%

1.4m

pay for a
subscriptions digital
in total component

A Solidonaver age & ibte dgitally activie
subscriptions of both Helsingin Sanomat and regional
news media

A Growing net sales and paying subscriber base of
SVOD service Ruutu+ despite strong competition, leading
to total subscriber base of above 300,000

A Clear growth in the number of visits in all our digital
news platforms, highest above 20% at HS.fi
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Stable net sales driven by 188 AOm

digital advertising site visits 3
SET[SRVIIENS a week m

o . - aweek readers

A Digitalisation has increased the reach significantly a week

T IS reaches the whole of Finland and often audiences Net sales split print vs. digital
who dondt currently subscribe to news

I Provides easy and free access to curated news from
professional journalists

Print B2C & B2B

A Increasing digital B2B sales compensating lower
single copy sales

A IS aims to grow further through improved
personalisation driving usage growth and carefully
considered focused content targeted for younger
and female audiences

T Average number of weekly page visit at Me Naiset 30%
grown by more than 100% to 4.2 million

ILTA-SANOMAT B &1 R Digital B2B

2016 2017 2018 2019 2020 2021 2022
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Improved sustainability performance
and reporting reflected in higher ESG

rati ngseé

A Further improvement in key ESG ratings, especially
ISS ESG rating to Prime C+ and the leading global climate
rating CDP to the leadership level score of A-

A As a result of the improved ISS ESG rating, inclusion in
Nasdaq Helsinki Sustainability Index as of December
2022

A Employee Experience Index stable at 7.3, above
European benchmark of 7.1

A New Science-based climate targets, which are expected
to be validated after summer 2023
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éwith our Sust ai amn@hasisimgtthe pdSitivea t e
Impact of learning and media on society

T

Trustworthy data | =) citive impact Valued people
Target: Continuous _ ' Q0 % "W ‘ Target: Employee

privacy and security
training for our
employees

Engagement Index (EEI)
above 7.5

Inclusive learning
major data [ Empowering learning of
breaches SR ~ o~ over 25 million students

&

Sustainable media
Trusted journalism and
Inspiring entertainment
for all Finns

Responsible busines.sa
practices

=
Target: All employees

Vital environment

Target: 38% emission

¥ i S0 el
4 g reduction in-line with

98% of

participating employees - y — < % Science Based Target

in annual conduct participated RS et == YR e initiative and carbon

trainings LI cogete] ‘ ' : neutral by 2030
Conduct e-

learning

‘ Performance in 2022
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84

of teachers say
our materials support them
In reaching curriculum
objectives

10-15

hours less

our learning materials help
teachers halve the weekly
time used for preparing
lessons and correcting
assignments

{4

of teachers agree that our
learning materials help
them be more efficient in
their work




