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Three Strategic Business Units 

Last 12 months* ï Non-print sales: EUR 610 million in Media Finland and Media BeNe 

Sanoma in a Nutshell 

Other 

Net sales EUR 110 million 

Magazines 

Net sales EUR 480 million 

Online & Mobile 

Net sales EUR 200 million  

 

Newspapers  

Net sales EUR 240 million 

TV & Radio 

Net sales EUR 350 million 
Learning Media BeNe Media 

Finland 

Q4/2015-Q3/2016 

Net sales 

EUR 280 million 

Digital/hybrid/services 

57% (160 million) 

of sales 

Operational EBIT 

margin  

Around 20% 

Q4/2015-Q3/2016 

Net sales 

EUR 790 million 

Non-print 47% (370 

million) of sales 

Operational EBIT 

margin 

Around 9% 

Q4/2015-Q3/2016 

Net sales 

EUR 580 million 

Non-print 41% (240 

million) of sales 

Operational EBIT 

margin 

Around 10% 

* Figures rounded to closest EUR 10 million. 

In addition, óOtherô sales totalled EUR 10 million, not including Parent company, other centralised Group costs and eliminations 
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Over 50%  

of subscribers 
paying also for 

the digital 
content 

Total weekly 
readers: 

2,050,000  

Daily readers: 
707,000   

 
(print + digital  
look-a-like) 

Subscriptions: 
373,000  

Kuukausiliite 
the largest 

magazine in 
Finland 
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Various Ways to Read News 

Digital offering is 

growing in Finland , 

print is still the most 

popular method to read 

news 

Source: KMT, Spring results of each year 
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Helsingin Sanomat Weekly Readers 

Share of Digital Readers Growing 

ô000 

Digital 

1.6m 

Print 

1.1m 

Print 

1,4m 

Digital 

1.4m 
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Digital readership up by 

14% since 2011 
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Product Portfolio that Fits Readersô Daily Rhythm 

From Print to Digital, from Desktop to Mobile 

23 Novemberr 2016 

Million readers 

Digital 

1.6m 

Print 

1.1m 

Smart phone 

46 

HS GA & Insight, wekks 22-34/2016 (average monthly use) 

Weekly readers of 

Helsingin Sanomat 
Channels used by Helsingin Sanomatôs digital readers, % 

62% of digital use is mobile 

Tablet 

16 

Desktop  

38  
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Customer Satisfaction Increasing 

Source: KMT, Spring results of each year 



National Weekly Visitors 
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Targetting Significant Reach also Online 

Source: TNS Metrix, weekly reach 

 

Media Number of users  

October 2016 

1 Ilta-Sanomat 1,998,250 

2 Iltalehti 1,780,000 

3 YLE 1,607,750 

4 Helsingin Sanomat 1,544,750 

5 MTV 1,474,750 



Media Advertising Markets in Finland 
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Finland FY/15 Q1/16 Q2/16 Q3/16 1-9/16 

Newspapers -8% -6% -5% -3% -5% 

Magazines -15% -11% -10% -4% -9% 

TV -4% -2% -4% +2% -2% 

Radio +3% +15% +3% +2% +6% 

Online* +7% +5% +18% +17% +13% 

Total market*  -3%  -1%  -1%  +1%  -0%  

* Source: TNS Gallup, excl. online search. Total market in includes other smaller categories such as cinema and outdoor advertising. 



Sanoma Leading in Weekly Visitors in the Capital Region  
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In B2B Focus is in the Capital Region 

Source: TNS Metrix, weekly reach 

 

Media Number of users  

in the Capital Region 

Reach, % 

1 HS.fi (Helsingin Sanomat) 474,000 64 

2 Iltasanomat.fi 440,000 59 

3 Iltalehti.fi 385,000 52 

4 Yle.fi 366,000 49 

5 MTV 316,000 43 

6 Taloussanomat.fi 210,000 28 

7 Nyt.fi 187,000 25 



New HS Metro launched on 17 November 

Digital media Number of 

users  

Reach, % 

HS.fi (Helsingin Sanomat) 474,000 64 

Iltasanomat.fi 440,000 59 

Iltalehti.fi 385,000 52 

Yle.fi 366,000 49 

MTV 316,000 43 

Taloussanomat.fi 210,000 28 

Nyt.fi 187,000 25 

Print media Readers Reach, % 

Helsingin Sanomat 323,000 39 

Helsingin Sanomat + HS Metro 427,000 51 

óTehotorstaiô package on Thursdays 507,000 61 
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is possible. 



100 
initiatives 

12 
projects 1  

ôsuuntaô 
initiative 

3 
themes 

Cost innovation 

and culture 

change 

B2C 

excellence in 

consumer 

experience 

B2B 

Customer 

Focus 

Case: Suunta in Media Finland 
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Á Co-operation in printing and distribution with Kaleva: In Northern Finland, 

Helsingin Sanomat  will be printed by Kaleva and part of their early morning 

distribution. This improves the service level on the area as well as provides 

new sales opportunities. 

Á Early morning distribution in Mäntsälä and Nummi-Pusula to freelancers: In 

three areas in Southern Finland, Helsingin Sanomatôs early morning 

distribution is done by freelancers instead of Finnish Post. 

Á Capital region ad leadership HS Metro development and relaunch 

Á Joint deliveries of single copies of Helsingin Sanomat and HS metro 

Á Content co-operation e.g. in sports content with other Sanoma brands 

 

Suunta initiative in Helsingin Sanomat 
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Sanoma Media 

Finland reaches  

97%  
of Finns every 

week 


